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Penang, Malaysia (AU17) 

Tartu, Estonia (AU18)

Lodz, Poland (AU16)
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12 The video can be found on www.bit.ly/AU18Video and on the enclosed DVD.
13 Ms Zsuzsanna VARI-KOVACS and Mr CHIA Jia Hao Alvin were elected by their fellow participants as AU18 batch representatives.
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Thousands of bicycles for hire to help cut costs, save 
energy and boost health.

London, United Kingdom (top most)
photo by Kristian Jeff Agustin
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8:30

9:30

Final Preparations for the Open Day

Arrival of Guests
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THEME Local food

Objectives To raise awareness of the importance of buying local instead of imported products.

Why? The transportation of products increases the carbon footprint.

How? Three group members –some were wearing traditional Estonian clothes – asked people 
to identify the Estonian and Polish apple from two samples. The person was then invited 
to a stationary point to have an “apple break”. Several posters in this stall provided 
information on the importance of buying local products and the environmental impact 
of imported products. Participants engaged the people in a dialogue on their food 
purchasing habits and encouraged them to come up with reasons to buy local products. 
They also handed out handwritten cards carrying practical advice on how to buy and 
consume local food.

Materials Posters
Apples
Traditional Estonian clothes
Information cards promoting the purchase of local products

Outcome(s) Improved the understanding of why people should buy local products; 
Increased awareness of the environmental impact of purchasing habits in terms of 
consuming local and imported food. 
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THEME Carbon emissions

Objectives To increase awareness of high carbon emissions of Estonia compared to the world and 
the EU average; 
To promote a sustainable behaviour that has less negative impact on the environment, 
e.g., car-sharing, cycling, consuming less meat, eating more vegetables, etc.

Why? The Estonian emissions are high primarily due to the use of nonrenewable energy 
sources in the country. Residents are heavy users of cars in the European context and 
consume more meat than the global average.

How? To catch people’s attention, some group members sang three popular songs with 
changed lyrics describing the carbon emissions in the world, in the EU and in Estonia. 
Others created a statistical display on the wall where passers-by were invited to guess 
their carbon footprint in relation to the world and the EU, to see which was the highest 
of the three. Finally, a graph was created on the ground showing footprint-shaped cards 
representing the carbon footprint of food items (y-axis) and transport options (x-axis). 
People placed themselves in the graph by standing at the point that represents their usual 
lifestyle (primarily by using cars and eating beef). They were then asked how they could 
be more environmentally friendly (primarily by using a bicycle and eating vegetables).

Materials Poster and paper
Variety of footprint sizes and drawings of food and means of transport on cardboard
Stationery including pen, pencil and adhesive tape
Songs
Guitar
Chair

Outcome(s) Increased awareness of the high carbon emissions in Estonia; 
Increased awareness of alternatives to reduce personal carbon footprint.
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THEME Food consumption and balanced health and diet

Objectives To encourage community members to have a balanced diet with less meat consumption 
and more vegetables. 

Why? Increased meat production and consumption leads to growing CO2 and greenhouse gas 
emissions. People are not always aware of the vegetarian alternatives.

How? The group members wore “chef hats” and distributed handmade vegetarian recipes. 
Passers-by were asked if they could accept a challenge related to their food 
consumption, e.g., eating less meat and more vegetables for a whole week, eating only 
fish, avoiding meat for a month, etc. Those who accepted the challenge were asked to 
write a personal pledge. All pledges were put on a board.

Materials Recycled paper such as craft paper and cardboard
Stationery including pencils, glue and Post-it notes for the pledges
Chef hats

Outcome(s) Created a pledge board with approximately 100 Post-it notes;
Handed out recycled, handmade and handcrafted recipe cards written in English and 
Estonian to provide passers-by with information about vegetarian meals;
Encouraged passers-by to change food consumption behaviour;
Developed a website17 containing vegetarian recipes.
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THEME Waste management and recycling

Objectives To create awareness of recycling;
To invite people to reuse everyday materials in a more creative and expressive way.

Why? Only a small percentage of items intended to be recycled are actually recycled. Many 
people are not familiar with the possibilities of recycling and reusing for creativity.

How? The group members wore costumes that they created out of paper, such as pirate hats, 
hair clips or skirts. They asked passers-by if they would like to receive a recycled gift, 
such as a doll or puppet or a CD case, made from various materials that they collected. 
The person was then engaged in a conversation on recycling and reusing. Some group 
members performed with the puppets that they made to interact with the public. This 
attracted several people to visit the booth to get a recycled gift that was made on-site. 

Materials Stationery including adhesive tape, scissors, glue
Recyclable materials such as paper cups, newspapers, plastic bottles, etc.

Outcome(s) Gave recycled gifts to members of the public;
Increased awareness of the possibilities and importance of recycling and reusing;
Improved the skills of passers-by in reusing materials for creative purposes.
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THEME Meat consumption and healthy diet and lifestyles

Objectives To empower the consumer to make better-informed choices regarding their everyday 
food habits. 

Why? During the latter half of the 20th century, world population doubled and meat consumption 
quadrupled. In North-Western Europe, increasing incomes since 1880s have led to stark 
long-term increases in animal products and more pollution and waste while natural 
resources have depleted.

How? Given the cultural and historical aspect of meat consumption in Estonia, which makes it a 
sensitive issue, the group decided that a less pedantic approach would be more suitable. 
Group members therefore organised an interactive game called “Snakes & Ladders”, also 
locally known as “Circus”. The board game included questions and tasks about meat, 
CO2 emissions, water usage and balanced diets. The game attracted dozens of people 
from different age groups. As the game was set on the ground, each game participant 
moved from one number to another by throwing the dice and answering the questions. 

Materials Cardboard
Paper
Stationery such as scissors, masking and double-sided tape, pencils, tape
Paint
Newspapers (for making paper hats for the game participant)

Outcome(s) Increased awareness of the environmental impact of meat consumption and sustainable 
alternatives;
Empowered consumers in making dietary choices by providing them with information.



29

THEME Reduce the use of plastic bags through using durable bags

Objectives To encourage the use of reusable bags in order to minimise the amount of plastics.

Why? Plastic affects the environment negatively as it takes a very long time to decompose; it 
fills up the wasteland and ends in the ocean.

How? Participants tried to convince passers-by to exchange their plastic bag for a reusable one, 
explaining the advantages of using reusable bag. Small pieces of paper stating how plastic 
affects the environment were provided. The collected materials were tied up into a chain 
resembling a snake, which was carried around in the city. A song, called “Reduce plastic 
use, plastic is not fantastic”, was sung by group members. Eventually, the plastic materials 
were given to the Tartu Environmental Education Centre for an artist to creatively reuse.

Materials Reusable bags
Cardboard and paper
Pens and pencils

Outcome(s) Handed out durable bags to use instead of plastic bags;
Increased awareness of the harmful effects of plastic on the environment.
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THEME Economic incentives to consume sustainably

Objectives To promote economic incentives leading to sustainable consumption related to water, 
electricity, recreation and sports, e.g., through decreased usage of electricity by 
switching off the light or unplugging electric devices. 

Why? Partaking in positive environmental impact is neither costly nor time-consuming but may 
rely on personal benefits as a driver.

How? The group members created boards carrying messages in English and Estonian on the 
environmental impact of the economic incentives. These boards were shown while the 
participants stood still as statues in the streets of Tartu. The group aimed to make the 
“statues” relevant to the message and the locations where they stood. Passers-by were 
then invited to leave reflections and their own sustainability tips on a message board.

Materials String 
Cardboard provided by a local restaurant
Coloured paper
Markers
Borrowed sign stand from a local restaurant

Outcome(s) Created a message board where people could share their insights and inspire others;
Increased awareness of economic incentives to consume sustainably.



31

THEME Transportation: carpooling and cycling

Objectives To encourage people to carpool and use their bicycles.

Why? Other transportation, such as individuals driving their own cars, produce more pollution.

How? The group members cut different shapes out of cardboard and decorated cars, a 
(tandem) bicycle, smog, a sun, traffic lights and text balloons on it. Short plays on 
promoting (1) cycling and (2) carpooling were acted out on the street, using text balloons 
carrying the main message. The first, where cyclists were allowed to pass first, carried the 
message “Legs, sexier than wheels”. The second, where a person driving a very polluting 
car joins someone else’s vehicle, stated “Together is better”16. Besides the plays, the 
group members froze for a while to allow passers-by to read the messages.

Materials Recycled cardboard
Paint
Scissors to cut the cardboard

Outcome(s) Encouraged passers-by to take pictures and discuss the messages on transportation with 
each another; 
Increased awareness of transportation alternatives which are less polluting.
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