
‘Across ASEM – 
“End the Stigma. Period”



Team profile, Campaign RED and its overall
objective 

Introduction to Team and
Leadership In Action 

Team building, Research, and Social Media and
Information Sharing through communication
materials

Outcomes of LiA

continuing with the social media information
sharing, replicating the work in other countries

Way Forward 

AGENDA



WHO ARE
WE?

HOPEFUL ABOUT A JUST WORLD 

FROM 12 ASEM
COUNTRIES 

CHANGE MAKERS

STIGMA

LEADERSHIP 

PERIOD POVERTY

GENDER INEQUALITY 



WHAT ROLE YOUNG PEOPLE CAN PLAY TO
ERADICATE PERIOD POVERTY?

HOW CAN SOCIAL MEDIA BE INSTRUMENTAL IN
ACHIEVING AWARENESS AROUND THE ISSUE
ACROSS ASEM IN PARTICULAR? 

QUESTIONS
WE 
ASKED 



OBJECTIVE
ESTABLISHED CONNECTION WITH YOUNG CHANGE-

MAKERS WITH CAMPAIGN RED  TO AMPLIFY THE

IMPACT IT MAKES IN CHANGING STIGMATISED

PRACTICE AND ATTITUDES AROUND MENSTRUATION IN

BANGLADESH AND OTHER ASEM COUNTRIES.    



ACTIVITIES WE CONDUCTED

Desk review, survey and
preparing consolidated 
 findings 

Research and
exchange each
country's realities 

Facebook and Instagram
accounts, information sharing,
communication materials

Social Media
awareness



Celebrating
World's
Menstrual Day
2021 Bangladesh

Individual Initiatives

Pad Banks-India's most
affordable (non-electric)
sanitary pad vending
machine which costs only
£20 



EXAMPLE: MYTHS FROM 6 ASEM COUNTRIES 

women can not pray,
because they are impure
during period




You can't get pregnant on
your period




Knowledge



Attitudes



Women are irritational
during their period




Practice





Communicationing
in our style! 



FIND US ON
SOCIAL MEDIA

HTTPS://WWW.INSTAGRAM.COM/ENDTHESTIGMA.PERIOD/

@endthestigma.period

END THE STIGMA. PERIOD



NEXT STEPS

BUILDING ON THE
COLLABORATION

ASEM ANALYSIS REPORT ON
MENSTRUATION 



Questions?


